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1. sWauasdiasedvn 002312 nmadudusznaunisgsianansivaivunnges
%a%ﬂé'anqw Entrepreneurship for Small Business Start-up
WAURUWAN 3 NIwAR 3(2-2-5)

A5 UNYI18IUN

msufiRnstunsiduiuszneunisssia Inewdunisfumuwirudalvainiegsia s
Usziiulemalunismeaialyel wazmssugsialmilaeiunisseyssalnimdululduagns Yseidu
AnegsonvesgTialmity malinsgiasinunsaudisalunsiiiiugsialmidu Beufmiunad
nnsnessgsialval arwiliwiveuiifendes WAENOANTIUYBNEUTENBUNIS RIS TR W
sunsiludusznounis wazaudesleafuarunivdug Mfeades indetenisnisusenounts uay
fiusiinggsRa nagndliterueysenatediy

The entrepreneurial practices with an emphasis on learning how to find business
ideas, evaluation of new market opportunities and starting a new venture; focuses on identifying
and evaluating new venture, and how to recognize the barriers to success. Exposure to the
stresses of a start-up business, the uncertainties that exist, and the behavior of entrepreneurs.
Theoretical overview, entrepreneurs, entrepreneurship's links with other disciplines, and
entrepreneurial networks and alliances. Strategies for sustainable survival.
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9. #nuiiseu
g 1 Tu8aAns 1an 10:00 - 11:50 W, Tungiaud 1aa 08:00 — 09:50 . vieaseuUTulesdng 63
10. YuppulnUIudsallomansesnedvn Juil 15 weAlIney 2568

AUIAN 2 518982L08ALLBUILATNITINNITEIIUNSHDY

1. nan1s3euifiaanewamangns (Expected learning outcomes: ELOS)
ELO1: finauanuaziludusznounisla
Possess entrepreneurial qualities
ELO2: fignm1nudn (Mindset) vosnaidugusenaunis
Demonstrate an entrepreneurial mindset.
ELO3: anansaysannsmuimsssiainfuaninuindoniiuasuuuadly
Integrate business knowledge to changing environments.
EPLOG: anansaasneuinnssusugsiamensidinaluladade i
Foster business innovation through the use of modern technologies.
ELO5: anunsaufulszyndldesdanumumeluladuazmsdoasidniunsdiiu
gfveeedsdy
Sustainably apply knowledge in technology and communication to business operations.
ELO6: firnandlaluunum Indrfinuazeuiuiieveu dednu uazdswandon
Understand the role, ethics, and responsibility towards society and the environment.
2. Nan’ISL'%EJuﬁﬁmﬂ‘lﬁwaﬂi’lEﬁ‘m (Course learning outcomes: CLOs)
CLOL: awnsneduiswnAniiugiuwesnindudusznaunis
cLoz2: fimnuanudnlafeiuanudidyuesmansnagsialunsiiusisihgiia
CLO3:  @11303ATILNAINTIUNNNTUTMTTINIUA lutagiumemsrasazaunsailuly
uAteymilugaiunisadasela
cLoa: fanuisnumsiduduszneunsiivansindy 9 MRetestaensiSeuimenuies
CLO5: ewanansnlunsuansbiiufisinugnsdoasuaynnsviranududia
CLO6: WlatanwiAnasesssunUssgndlunisaniiunismiegsia
3. As9AARURLSYaINIFIANTs NS BUNSaaY M3TauazmsUssidunansiSeuiiiananiaiu
518991 (CLOs)

318731 CLOs ELOs Skills
nsugusznaunis CLO1 : ELO1 : SSLOs
qsﬁa}ﬁagﬁiﬁajﬂjuﬂﬂdau CLO2 ELO2-5 : SSLOs
CLO3: ELO2- ELOS6 : SSLOs
CLO4 - ELOZ2 : ELO6 : SSLOs GLOs
CLO5: ELO2-5: GLOs
CLO6 : ELOG6 : SSLOs

N8I 1. CLOs 10931831 Fasaonndas (Align) U ELOs 10edngmsiniiu uay cLos vo931e3wila
A milslidnduseansunn eLos veandngns
2. SSLOs = Subject Specific Learning Outcomes (Namiﬁauimww); GLOs = Generic
Learning Outcomes (Han15i3eusinly)



4. LNUN15edU (Lesson plan)

TLO (Topic learning
outcome) WaN1TITEUS
o edo v o 3789300 %38 318AU /N3du - o
CLO AUAIN/AUN nIVvandau =~ 5 susuunsUIIAU HWIUNAYBUHDU
Wan1s NANISLIEUS (TLA) ° ?
Foudialy EYRE
(GLOs (SSLOs)
CLO1: | 1/18,20 W.8. 68 und 1 mmiﬂ"ﬂ"dL?i&nﬁunm"ﬂuﬁﬂszﬂaumiqsﬁa M3 X 1. ussenelufuBou - NSADUNANNNIA HA.AT.A31550d Al
CLO2: gnalvllnewiunsssygshalvidululy 2. gnn3diAny
| 2/25, 27wy 68 undi 2 NTAATIENAAVNTTURALNTIATIER dN1IENTT X 1. ussonglutusou — nsiuATLuuEaY A5, NI @MN5iaa
crot-4: WY (5 Forces & SWOT) 2. gnnSalfne - NSADUNANNIA
CLO1: | 3/2, 4 5m 68 unit 3 msiaseienuduldldveddasssidossu X 1. ussenelutudou - MIuAzLLLERY HA.AT.A3I550 AalaR
CLO2: 2. gnNIAANEY - MTEBUNANAA
CLO1-4 | 4/9, 11 5A 68 unit 4 mananaiesuiomaiuiussnoums X 1. ussoelududou ~ MafuAzILLLDY ATHAN YsyUu
2. workshop - NITABUNANNNA
CLO3: | 5/16, 18 oA 68 unil 5 mﬂﬂuﬁﬂﬁzﬂaumia&mﬁqﬁu X 1ussenglututou - MafuAzLLLERY BINTTULTYY
CLO4: 2. workshop
CLO1-3 | 6/23, 25 5A 68 unil 6 uinnssumamalladilensduifuszneums X 1. ussenelududou - MIfiuAzuULEDY WeINTTUTeY
2. gnNSAANY
7/30 57 68 -1 1A 69 | MUMULEOMIUNT 1 — 6 uarAnnunnsdIUYean X 1. ussenelutudou - MafuAzLLLERY NA.AS.A33T0L Aalai/
2. gnNIAANY - mMyaaulatsnA A3. N34 @n13Laa
CLO1: | 8/6,8 1A 69 undl 7 tayBuaznisiudmsugussnouns X 1. ussengluduidou - NSADUNANNIA NFLAS.OARNG Lofio39159)
CLO2: 2.8nNnsaANYN
CLO3: 3. workshop
CLOS5:
9/ daunansnia 11 uns1AN 2569
CLO1: | 10/20, 22 1A 69 und 8 N15951 Business Model X 1. ussenelufuGou - MafiuAzuLuEaY HA.AT.A315500 Al
CLO2: 2. eNNSMANY - ASEBUNANNA
CLO3: 3. workshop
CLO1: | 11/27, 29 um 69 unfl 9 MaLdeunnngsia X X 1. usseelutuigou - MsfiuazuuugaY HALAT.ATITIN A9l
CLO2: 2. gnNIAANY - MygoulatsnA
CLO3: 3. workshop




TLO (Topic learning

outcome) WaNSI3EUS

o o o -
CLO Fuanifi/udi Ftefidou 21OVIT9 38 swﬂ: v = om3aeu sUwuun1sUsELiu ASURNYaUHDU
Wan1s NANITIYUF (TLA) ® *
Bougialy RN
(GLOs (SSLOs)
CLO1-3 | 12/3,5 Aw 69 unil 10 mInaavanesiameiitenniugusznouns X X 1. ussenelutudou - maAuasuuudaY A3, A3 @nnsiaa
2. ynnIalAne - Msapulansnia
CLO1: | 13/10, 12 AW 69 undl 11 niwdaumstgaiunsiduiusznouns X 1. ussenelududou - MsuAsHUULDY P3.07360] amslaa
CLO4: 2. gnNIaIFne - MIaoUYaneNIA
CLO6:
CLO1-4 | 14/17,19 AW 69 unil 12 maweumatiemsiAulavesianisuaznagnsiiionts X 1. ussenelududou - MfiuATuUUEDY A3.9193 Uinedunas
wulpvesnanis 2. gnnIalfnen - nMsaulansnia
CLO1-4 | 15/24, 26 N 69 undl 13 wisulediumsiduiiusznaumsivgl X 1 ussesluiy Geu | - mafuasuuuges 3. AN @n15Lea
2. ynnSalfne - Msapulansnia
CLO1: | 16/3, 5 #iA 69 unil 14 mﬁm%‘y:umﬁﬁmqﬂmmlﬁaﬁﬂixﬂamﬁ Tl X 1. ussenelufudou - MauAzLLuEDY asilesih Jaya
CLO2: 2. ynnIalfnen - NTADUNANAIA
CLO3:

17 - 18 / @autatania 8 TuAu 2569 1381 09:00-11:00 u.




5. 9 NSNINTUITNAUNTSISBUNTSEDU (Learning resources)

1. ANSLASEBNEITHAN

1. Bruce R. Barringer and R. Duane Ireland. Entrepreneurship. athedition. Global Edition.

London: Pearson. 2012.

[V
¢ o A

2. gnssal i uazanie. A1uieadufendugsie. anninendeusms: Ruadlan. iuiaTan 1. 2551

2. nasuasdeyadfny

1. Kuratko, Donald F. and Richard M. Hodgetts, 2007. Entrepreneurship: Theory, Process, Practice
(Seventh Ed.), OH: Thomson South-Western.
2. W@ JuAY. MIUSMsgsiavuIngay. AinRuiAdnddunes: nguvnumuas. ANNASIT 6. 2544

3. ldusingyerfuss. 13153579 SMEs agnafiula: nguuegsie. ddnfiuiingussa

NTUNNUMIUAT. RUHASIN 1. 2545

1. Hisrich, Robert D. and Peters, Michael P. Entrepreneurship. McGraw Hill Higher

Education : 2002

2. Longenecker, Justin G., Moore, Carlos W. and Petty, William J. Small Business

Management: An Entrepreneurial Emphasis. 12t edition. 2003

6. Timothy S. Hatten. Entrepreneurship and Beyond. Houghton Muffin: 2nd edition. 2003.

3. nasuazsdayauwusii

1. Aulwdninetae 1wu www.rd.eoth , www.dbd.co.th, www.thaisme.com, www.smethai.net,

www.sfac.or.th, www.ismed.or.th, www.smedu.com LUy

2. FANTNNGINNN U UTeINRTIND, §IUATYINA, Marketeer, Brand Age 18
3. wiladennan Mt nsiluduszneunisiv wilsdesuuennamniey Tuessumisdenns

wazluveayANaNveIuMINedy

lﬂ. a a
HRUIAN 3 NITUITSLUUNATIIIYN

3.1 LLNumiiJ'izLﬁuNamsf’%auﬁ (Measurement and evaluation of student achievement)

R . - AN nsUseiuNdanndag
FunuuNIsUITIIY A193U"Y v - -
nshiazuuy | wan1seudlusedn
ATHULLAUTIBYAAR/NEY Adnin 50
1. Aanssy Tutuseuw auneu PN 2-15 50% CLO: 1,2, 3, wae 5

N1SUNAUDITUNEIU (Class
activity / Case analysis /
Presentation / Assignment)

(Week 2 to 15)

NNSEAUINNG

AWMU 50

4. UINANA1NNIA &Ua9i 10 (Week 10) 25% CLO: 1, 2, 3, 4 way 6
(Midterm Examination) (Summative Evaluation)
5. douanavanenA &UnWil 17 (Week 17) 25% CLO: 1,2, 3, 4 uax 6
(Final Examination) (Summative Evaluation)
394 100%



http://www.rd.go.th/
http://www.dbd.go.th/
http://www.thaisme.com/
http://www.smethai.net/
http://www.sfac.or.th/
http://www.ismed.or.th/
http://www.sme4u.com/

Appendix A: Rubric Assignhment for Presentation (10%) Group Overall

Group presentation Excellent Good Fine Fair

CLO3 3 points 2 points 1 point 0.5 point
-Covers topic thoroughly, includes details | -Includes essential information, -Includes most essential information, | -Includes some essential

Critical thinking/ Quality of that support the topic. includes some supporting details. details are somewhat sketchy. information, details are

information/

Linking to theory

-Thoughtfully and accurately interprets
results, shows in-depth understanding of

major ideas.

-Identifies relevant arguments,

justifies results, offers reasons.

-Usually justifies results and offers

reasons.

somewhat sketchy.

Structure, logical flow and
Organization

-Well-structured and organized coherent,
topics are in logical sequence, includes
clear introduction and conclusions.

-Structured and organized with

relevant topics are good but some

points are out of logical order.

-Conclusions are generally clear.

-Some structure, topics jump around.

-Conclusions are unclear.

-Not organized well, logical flow

makes no sense and unclear.

Visual design and

appearance

-Visually appealing, clean simple layout,
text is easy to read, graphics enhance

understanding of ideas.

-Visually attractive, text is easy to

read, colors enhance readability,

graphics and special effects do not

distract from understanding ideas.

-Text is sometimes hard to read,
sometimes graphics or special effects
distract from understanding

-Text is very difficult to read,
layout is cluttered and confusing.

Oral presentation

-Well prepared, speaks clearly, makes eye
contact with audience, delivers with ease,

invites questions.

-Engages audience, fluid delivery,

uses different approach other than

simply reading screen, invites

questions.

-Clear and understandable, uses

limited delivery techniques

-Not clear, not understandable.

Teamwork

-Willingly accepts and fulfills individual
role in group, sensitive to feelings and

needs of group members.

-Fulfills individual role within group

without prompting, respectful of

others.

-Works toward group goals with

occasional prompting, maintains

positive attitude.

-Unwell prepared working as a
team.




Appendix C: Rubric Assessment for AACSB (sample)

Appendix B: Rubric Assignment/project and/or Examination (15) (For AUNQA)

001253 nsiludusznaumsgsiananslustivuingas Entrepreneurship for Small Business Start-up

Criteria

Excellence 80-100%

Very Good 80-70%

Good (70-60%)

Fine 60-50%

Fail (below 50%)

® Overall knowledge of content
Provided comprehensive details of
content with clear topic, objectives, and

processes and summarize.

Have provided extremely
comprehensive details of the in the
principle and concept with clear
content including topic, objectives,

processes and summarize.

Have provided a good detail of
the in the principle and
concept with clear content
including topic, objectives,
processes and summarize, but

lack some critical information.

Have listed some details
of the content but lack of
provided a comprehensive

detail. Overall is a generic.

Have shown a basic
knowledge with lack of
essential details, but still
have some relevant
detail

Have fail to provide clearly

details in the topic

® Apply knowledge by:
Comprehensive linked existing
theories/concepts and knowledge
based with ideas

Have comprehensive linked existing
theories and knowledge based
integrated with new ideas

(3 or more appropriate theories)

Have most linked existing
theories and knowledge based
integrated with new ideas (at

least 3 theories)

Have linked some existing
theories and knowledge
based integrated with new
ideas (at least 1 or 2

appropriate theories)

Have partially linked
some aspects but still
have not relevant.

(No theories supported)

Have fail to provide details
on how to apply and link
new ideas to theories

® Apply analytical skills by:

- Clearly state balance of argument
with evidences

- Designed and executed a rigorous
analysis by using critical thinking and
making an appropriate recommendation

with example.

All analytical functions and processes
of thinking were comprehensively
presented and executed
competently with appropriate
solutions and recommendations in
relation to the case with at least

three or more examples provided

Most analytical processes have
well design in details with
appropriate solutions and
recommendations in relation
to the case with at least two

examples provided

Clearly state balance of
argument with evidences
and at least one examples

provided

Some analytical
processes are fine but sill
lack of relevant process
and details with the
need of appropriate

solution

Fail to use analytical
process and to use critical
thinking and making an
appropriate
recommendation

® Structured and organized
presentation

- Clear introduction/conclusion

- Logical flow/Formatting/deadline

references/wording/ submission

Excellence organized with a strong
logical flow coupled with the
provision of relevant

examples/references

Well organized with a logical
flow with most

example/reference of the case

Good organized with
examples and references

but still lacks logical flow

Basic structure presented
with a lack of logical
flow without examples

and references

Have failed to provide the
report with the
improvement of
presentation was most

required.




CGs/LOs

Criteria

Excellent
100-80%

Well done
79-70%

Good
69-60%

Fine
59-50%

Improvement

Below 50%

Compre-
hensive
Thinking
(cm

Exceeds expectation

Meet expectation

Does not meet

expectation

® Apply knowledge by:
Comprehensively linked existing
theories, concepts, and knowledge
with ideas to solve a problematic

issue.

Have comprehensive and
insightful links between existing
theories and knowledge-based
integrations with new solution
ideas.(3 or more practical

sample and supported).

Have most linked existing
theories and knowledge based
integrated with new solution
ideas.

(at least 3 practical sample and

supported).

Have linked existing

theories and knowledge

based integrated with new

solution ideas

(1 to 2 appropriate sample

and theories supported).

Have partially linked
some aspects but some
still issues have
relevant with sample
and theory supported.

Have fail to provide
details on how to
apply and link new

ideas to theories.

® Apply analytical skills by:

- Clearly state balance of
argument with evidences

- Designed and executed a
rigorous analysis by using critical
thinking and making an
appropriate recommendation with

example.

Systematically and
methodically analyses business
functions by providing as
expert’s viewpoint an evidence,
be able to excellent identifying
problematic, reasoning and

assumptions.

Provide complete analyses of
business functions by providing
comprehensive viewpoint an
evidence, be able to excellent
identifying problematic,
assumptions.

Provides analyses of

business functions with

specific viewpoints which is

accurate and valid with

evidence supports.

Provides analyses of
business functions with
limited relevant
viewpoints. Some
inaccuracies but still

coverage issues.

Provide description
rather analysis
without critical
thinking.

® Structured and organized
presentation

To structure a plan of

implementation with an

organization’s goal and make

different strategies of the business.

Explain the topic critically.
Present a well-supported,
insightful, and justified point of
view, synthesizing various
critical points of view in order
to make various business

strategies feasible.

Explain the topic critically.
Present a good-supported,
insightful, and justified point of
view, synthesizing various
points of view to achieve

various business goals.

Present a cover of view
with good justification,
synthesizing with a good
approach. Mostly, create
strategic initiatives
systematically and
ethodically with good

performance.

Present some point
view with a good
justification,
synthesizing. Mostly,
strategic initiatives
created is limited, but

overall is acceptable.

Presents a point of
view with unclear

and no justification.




3.2 Myiauazussiiuna (m1919n30)*

NI 4UNTA

A 80+
B+ 75-79

B 70-74
C+ 65-69

C 60-64
D+ 55-59

D 50-54

F 0-49

| Incomplete

mf\méﬁ%’uﬂmauma‘im
TUNIIBIY ... 15 WOATNI8Y 2568......



